Editorial Calendar 2026

For more than 30 years, our Cruise & Ferry-branded publications have provided an unparalleled insight into
passenger shipping successes, business issues and innovation through stories told by the senior executives who
individually and collectively shape this dynamic industry.

Cruise&Ferry

Cruise & Ferry Review is the flagship publication of our Cruise & Ferry-branded media, published biannually in March

and September since 1992.

Cruise&Ferry

Secti Reeul Features
ections cguiars March 2026 September 2026
e Keynote interview Keynote interview: State of the Keynote interview: State of the
Upfront e Cover story industry conversation with a | industry conversation with a
e Marketwatch leading cruise line CEO. leading cruise line CEO.
e Boardroom interviews Hospitality perfection: A review Managed assets: Insights into
e Flags and regulatory of the thriving small ship ' the evolving bene'ﬁts of
e Finance & insurance luxury sector in conversation | outsourced technical, crew
Cruise Business | , Ship brokerage & charters with the cruise lines and. and .commercml management
. expert suppliers responsible services for small to medium-
® Association reports for setting a new quality sized cruise operators.
standard.
e Boardroom interviews Classified services: Classification | Roundtable: Ferry executives
e Flags & regulatory societies discuss their under- | share their insights about
. o TFinance & insurance utilised services that have a market challenges and
Ferry Business Shin brol h compelling upside for ferry opportunities for operators
* P .ro‘<erage & charters operators. and the wider community.
e Association reports . .
In association with INTERFERRY | In association with INTERFERRY
e Cruise & ferry orderbook | Engine room evolution: Naval Decarbonisation blueprint:
e Repair & refurbishment architects and yards discuss Industry experts highligh.t the
Building & o Architecture & class which products and latest essential technologies
Refurbishment | o pioer & propulsion technologies are driving the that are set to power the
. greatest operational advances | green transition and maintain
* Green transition strategy below decks. momentum towards net zero.
e Ship management Al-enabled marine operations: The elements of safety and security:
) e Bridge & equipment Industry suppliers share how | Our annual review returns
Marine o Safety & security their Al-enabled products are | again to celebrate the market
Operatlons e Operational cfficiencics makmg a big co.nt.nbgtlor.l to leachgg companies that are
o operational optimisation in working tirelessly to preserve
* Communications & tech | ), operations. and protect life at sea.
e Interior & deck design Experiential design: Designers Best-in-class: Design, F&B,
o Galley & restaurant share insights into where their | galley, entertainment and
Onboard e Entertainment & systems creative direction might take retail experts nominate best-
Experience e Food & beverage passengers in the future as in-class venues from recent
- ) the industry pursues design- deliveries and speculate about
* Retailing & concessions led experiential perfection. the special spaces to come.
e Northern Europe Satisfaction guaranteed: Cruise Sustainable itineraries: We
e Mediterranean line experts discuss the most | return to this subject to
o Africa & Indian Ocean meaningful passenger collect a fresh selection of
Ports & e Canada & Alaska satisfaction metrics and reveal | opinions. Our main goal is to
Destinations ) ) the enduringly popular share insights into projects
* N America & Caribbean | jcaries that continually hit | and initiatives that are having
* Central & S America high scores for both the port | a patticularly positive impact
® Asia Pacific and the destination. for the planet.




I Cruise&Ferry

nceriors

Cruise & Ferry Interiors was the first dedicated periodical for the passenger shipping design community, and it remains
the trusted market-leading title for buyers and influencers in this sector. Published annually in June.

|

Regulars

CFI Curated

Cover story
Features

Interior views
Revitalisation
Design perspectives

Interior commentaries

Lead feature

The power of originality:
Original design has the
power to surprise and
delight. With expert help,
we search for intetior
spaces and products that
show off the creativity that
resides in this sector.

Roundtable

Optimising ontfitting: Leading

interior outfitters discuss
their craft and associated
market dynamics —
focusing on how traditional
interior build practices have
evolved and where future
change is expected.

Report

Sustainable Maritime Interiors

update: Ship interiors will
never be truly sustainable
until they are entirely
circular. It will take more
time but which companies
are leading the circular
charge?

Expedition =
CruiseBusiness

Expedition Cruise Business, in association with Expedition Cruise Network, was launched in 2024 as a bound-in
supplement within Cruise & Ferry Review and it became an instant hit. Published annually in September.

Regulars

Keynote
Cover story

Ships & equipment
e Marine operations

e Onboard experience
e Ports & destinations
e Science & nature

Lead feature

Alluring expedition itineraries:
Some expeditions have an
obvious hero destination,
for others the planning
process is more considered
to ensure passenger appeal.
We search for the
destinations that really sell.

Roundtable

Expedition expectations:
Sector growth is stretching
the definition of expedition
cruising. Operators share
their views on passenger
expectations and where we
draw the line to protect the
uniqueness of the sector.

Report

Product perfection: Expedition
ship equipment must be
uncompromisingly reliable,
robust and sustainable. We
review a collection of
notable products that meet
the expedition quality
standard.

I Cruised&Ferry

tinerary
Planning

Cruise & Ferry Itinerary Planning is the only periodical entirely dedicated to the multidisciplinary art of cruise route
design and is the essential compendium for industry professionals. Published annually in November

Regulars

e Keynote

e Marketwatch

e Cover story

e Maiden season

e Planner perspectives

e Association highlights

e Ports & destinations

Lead feature

Destination identity: cruise
lines are keenly aware that
passengers seek authentic
and immersive experiences.
In this feature, we talk with
tourist authorities and tour
operators about their
signature experiences.

Roundtable

Port priorities: The port
community continuously
seeks out marginal gains to
achieve or sustain elite
status on behalf of their
clients. In this roundtable,
port directors discuss their
priorities.

Report

Port infrastructure: A review
of new products, services
and technology enabling
potts to offer safe, secure,
efficient and sustainable
cruise ship handling and a
seamless passenger
experience.

Plus: regular contributions across all publications from our cross-industry partner associations, including:
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NOTE: Our editorial regulars and features are subject to change. For the latest information please contact our Executive Editor Jon Ingleton


mailto:jon.ingleton@tudor-rose.co.uk

